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WELCOME

Welcome to your summer edition of QR. As this newsletter 
goes to print, we have just completed our roadshow of 
member events. This year, we invited members to join us  
in London, Manchester, Edinburgh and Bristol. 

We were delighted to welcome key speakers from customer organisations 
such as Dalit Goods Co, Koolskools, Liberation Foods and Twin Trading. 
We also updated members on the progress of our strategic review. You can  
read more about this process, the events themselves, and participating 
businesses on page 3 and 11.

With Volunteers’ Week celebrated at the beginning of June, we wanted to 
take this opportunity to thank our network of volunteers for their hard work 
and dedication in supporting our work. There are more details about this 
commemorative week on the page opposite.

Customer stories in this edition centre around Gebana Brazil and Villa  
Andina; both organisations have an entrepreneurial approach. Gebana Brazil 
is located in the South West of Brazil, near the world-famous waterfalls of 
Iguacu. The small town of Capanema directly borders the large biosphere 
reserve of Iguacu. About half of the 20,000 inhabitants live on small farms. 
Gebana farmers are pioneers in the organic movement, being part of a  
small minority who rejected the use of chemical pesticides and fertilisers  
over 40 years ago. Meanwhile, by enabling producers to sell native  
Peruvian products, Villa Andina are helping people in some of their  
poorest rural communities. 

Many of you enjoyed reading our recent story on Inka Moss. The community 
relies on sphagnum moss collection as their only source of income outside 
the potato farming season. It was great to see this sparking debate on the 
sustainability of this particular product. We have featured a member  
letter with our response, detailing how this natural material will be safe for 
generations to come.

We hope you enjoy reading this edition of QR, and have a lovely summer.

Until next time,

Patricia Alexander (MD)

DID YOU KNOW? 

There are a number of ways you can top up  
your Share Account. (The maximum 
investment is £100,000). 

You can add money to your Share Account in 
the following ways:

BANK TRANSFER

If you have access to online banking, you can 
transfer funds* directly to your Share Account. All 
you need is our bank account number 70062793 
and sort code 08-90-06. 

STANDING ORDER

To set up a standing order* with your bank, all you  
need is our bank account number 70062793 and 
sort code 08-90-06.

*Don’t forget to use your 10-digit Share Account 
number as a reference.

CHEQUE

You can make further investments into your Share 
Account using a cheque in two ways. You can take 
the Bank Giro Credit Slip at the bottom of your 
statement along with your cheque to your bank. 
Alternatively, you can send cheques directly to our 

have your 10-digit account number written on the 
back. All cheques should be made payable to 
Shared Interest Society. 

ONLINE DEBIT CARD INVESTMENT

If you are registered for our online member portal, you 
can make investments using your debit card. If you 
are not registered and would like more information, 
please get in touch with our membership team at 
membership@shared-interest.com or call 
0191 233 9102.

WAYS TO INVEST

Dalit Goods Co’s clay pot 
candles are handcrafted 
by skilled potters from the 
Dharavi, India’s largest 
slum and the most densely 
populated place on earth. They 
also make handcrafted soaps 
produced by an all-women 
enterprise in Kerala. The UK-
based business has been a 
Shared Interest customer since 
2014. They were created after 
the founders made a trip to 
India and instantly fell in love 
with its most underdeveloped 
states. It has since been their 
desire to provide support in 
any way they can. Go to 
dalit.co.uk

Koolskools is the only 
company in the UK that 
supplies school uniforms  
solely made with Fairtrade 
cotton. They became a Shared 
Interest customer in 2015 
when we approved a Buyer 
Credit Facility to increase their 
sales impact in the UK and 
subsequently, their impact on 
fair trade producers overseas. 
Go to koolskools.co.uk to 

Liberation Foods is the UK’s 
only Fairtrade farmer-owned 
nut company. Their vision is 
a world in which smallholder 
nut producers earn a decent, 
secure income and can plan 
for the future. For this reason, 
they buy their nuts from the 
co-operatives of small-scale 
growers and farmers, who 
own a 44% share of the 
company. The organisation 
brings together peanut farmers 
from Malawi and Nicaragua, 
cashew farmers from India 
and El Salvador, and Brazil nut 
gatherers from the Amazon 
rainforest. Shared Interest is 
providing them with a Buyer 
Credit Facility to increase 
their working capital. Go to 
chooseliberation.com to 

Twin was founded in 1985 
and is based in London. They 
currently work in partnership 
with 59 farmer organisations 
representing over 400,000 
smallholders in 17 countries 

marketing support and 
business advocacy. They 
also have a trading arm, 
Twin Trading, that focuses 
on premium quality traceable 

Shared Interest is supporting 
Twin Trading with a Buyer 
Credit Facility to help them 
increase working capital to 

 
twin.org.uk

MEMBER EVENTS

VOLUNTEERS MAKE  
THE DIFFERENCE
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As this issue of QR goes to print, we have just completed our series of Supporter Days 
across the UK. This year we visited London, Manchester, Edinburgh and Bristol, and would 
like to thank all our members who joined us. Key speakers from partner organisations were 
at each event. Here is a bit about them: 

We currently have over 70 UK-based
volunteers. Shared Interest could
not make such a significant impact
without the support of these dedicated
individuals. From inspiring others to
invest by delivering talks and running
stalls, to translating our website –
our volunteers really do make a 
big difference.

We celebrated the commitment, passion 
and contributions of all of our volunteers 
during Volunteers’ Week, a national 
event that ran from 1-7 June this year. 
Bill said: “I decided to become a 
volunteer as I had more time on my 
hands and wanted to make a further 

Interest fascinating and love talking 
about it to other people.” 

Feel inspired to get involved?

We are currently recruiting volunteers 
for our Ambassador and Community 
Supporter roles. If you want to be part 
of our team, which last year helped 
raise 12% of total investment, please 
get in touch.
 
We would love to hear from you if you:

 
 knowledge of Shared Interest

 
 people skills

 
 area and can build on these

Know a group who may like to learn 
about Shared Interest?

If you are part of a Rotary Club, faith 
group, Women’s Institute, Fairtrade 
Town or any other local group which 
may be interested in learning about 
Shared Interest, please get in touch. 
Our dedicated volunteers are waiting 
for opportunities to spread the word. 
 

volunteers@shared-interest.com 
or 0191 233 9103.
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FROM BANANA  
TO GEBANA

Before the term ‘fair trade’ even came into existence, there was a woman 
called Ursula Brunner who was a true pioneer for workers’ rights in the 
developing world. It all began in Switzerland in 1973 when Ursula was 
inspired by the documentary ‘Bananera Libertad’, which focused on the 
plight of Latin American banana workers. 

In October that year, Ursula and her group 
of supporters brought this issue to public 
attention by giving out bananas to people 
in the street and asking them to consider 
why they were so cheap to buy. Born in 
1925, later becoming a pastor’s wife and 
mother of seven, she caught the attention 
of the media in an age when women were 
simply expected to stay at home and look 
after the family. After just two days, it is 
reported that this group of seven women 
distributed 600 kilos of bananas and 
collected 1,500 signatures in a petition to 
achieve a better price for banana farmers. 

throughout the country, who also felt 
stirred by the cause. 

Three years later, Ursula travelled out 
to South America to meet with the 
Colombian Minister of Economy. She  
went on to make this journey annually 
for the next 20 years. Ursula spent these  
visits meeting with farmers on their 
plantations, and speaking to government 

 
bringing fairly-produced bananas back  
to Europe. Unfortunately, these plans 
never came to fruition due to plantations 

being tied into long-term contracts with 
large corporations.

However, in 1986, the banana women 
caught the nation’s attention once 
more with a street campaign that saw 
them sell 40 tonnes of bananas from 

better sanitation facilities, a nursery and 
an ambulance were provided for the 
communities from which these bananas 

workers and their families. Two years later, 
Ursula and the ‘banana women’ founded 
“The Fair Trade Banana Project” (Gebana - 
Fair Trade in Bananas) and so a new 
era was born.

In 1998, Gebana AG was established, 
which today specialises in wholesale 
trade of fair trade products, working with 
farmer families worldwide to deliver their 
organic food directly to consumers in 

Gebana AG’s Managing Director, Adrian 
Wiedmer said: “However, our work 
covers more than organic farming and 
fair trade – we are on the spot, investing 

in the development of sustainable value 
chains, advising as well as supporting 
farm families and processing their 
products still in the country of origin. 
This entails great risks, but creates 
income and jobs in some of the poorest 
countries in the world.”

As fair trade pioneers, Ursula and the 
remaining banana women demanded  

 
to the South. 

Adrian continues: “Only years later it 
dawned on me what Ursula meant by 
‘there is no fair product’ – that the 
standardisation of ‘fair’ could be seen  
as a kind of modern indulgence. 

“When I think about what Ursula 
means for Gebana and for me 
personally, it is the following 
sentence she often repeated: 

“My dream is everyone from the 
farmer to the customer all sitting 
around a table and bargaining 
for the price.”

“A couple of years ago, I was invited to 
speak at an event on the subject of “Fair 
Bananas”. The company, Chiquita, was  
also present. They had the Head of 

He had barely arrived when he rushed 
up to me declaring his admiration for 
our work and for Ursula Brunner.”

Fairtrade bananas, the banana women 
stopped their work. However, Ursula 
continued to campaign for trade justice 
right up until her death last year.

Adrian says: “Ursula started out by sitting 
on the Board, and then she decided she 
preferred working in the warehouse. She 
went on to become a consultant and 
activist recruiter and was always writing 

inside and outside of the company. She 
was also an inspiration also to a new 
generation of fair trade start-ups.”

You can see how Ursula’s philosophy 
lives on in Gebana AG, who established 
Gebana Brazil in 2001. The organisation 
operated for a number of years as a 
division of its parent company, which has 
retained a shareholding, and continues 
to provide a high level of support. 

Gebana Brazil has been a Shared Interest 
customer since 2005, and during this 
time, they have faced many challenges. 
As a strictly organic producer, their 
farmers have campaigned against the 
use of pesticides on nearby farms, which 

in production, and subsequently sales.

There was also a drought in 2012 that 
caused a large portion of their crop to fail.
This meant that the organisation 
struggled to keep up with their loan 
repayments. Fortunately, we were able to 
work closely with the Gebana team and 
other social lenders to restructure their 
debt, which has been successful. Their 
business has improved over the last few 
years due to increasing their number 

implemented a new hoeing technology 
for weeding which was previously a 
manual process.

Based in Capanema in South West 
Brazil, farmers in this region have been 
growing their crops without the use of 
chemical pesticides and fertilisers since 
the early 1980s, forming a small minority 
group within the agricultural industry. 
Reasons for this decision included their 
continual awareness of the decreasing 

damaging incidents of their farmers 
sustaining injuries by handling chemicals. 

Today, the main product of Gebana Brazil 
is organic soy. Although the product 
range has expanded over time into 
lecithin, corn, wheat, oat, rapeseed, 
and other grains – although these 
products are sold into the local market 
only. The organisation employs 39 
permanent workers and 20 seasonal 
workers in processing and sees its 

greatest strength in direct contact with 
producers and customers.

Now Brazil is a growing market for 
organic products and Gebana Brazil sells 
approximately a third of its production 
nationally rather than internationally. 

Gebana’s ‘agricultural technicians’ are 
constantly on the road and visit every 
farming family several times per year. 

farmers with their cultivation plans and 
production volumes, and check the  
quality of their crop.

Jonathas Baerle, General Manager from 
Gebana Brazil said: “The most important 
part of our work is the direct contact with 
farmers. Frequent visits make it possible 
to gain an understanding and develop 
joint solutions – which builds trust. 

contracts for one or more years.”

“The cultivation of soy is the most 
important source of income for farmers 
in this region. We pay between 30% 
and 40% above the local market price 
for organic soybeans. However, in order 
to avoid a high dependency on soy, we 
encourage the planting of corn, wheat  
and canola amongst other products.”
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farmers in Brazil for almost two decades.
Ursula Brunner 
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I have - as usual - read with interest the latest newsletter sent out to members and am slightly worried about the project in Peru, collecting sphagnum moss. 
My concern, as an environmentalist and biologist, is the long-term possible effects of removal of sphagnum moss from these remote highlands. Of course I do not have all the details, nor am I expert in high altitude Peruvian ecology, but normally sphagnum moss grows in very wet places, serves an important role in both collecting water from the atmosphere and absorbing rainfall - for example peat bogs. The photo seems to indicate that the moss is growing in clumps rather than in a peat bog - which is maybe why it is spread out in different areas (which people 

 but at the same time to exploit). 
I wonder if an environmental impact assessment has been carried out by anyone in Peru, to see what the long-term effects might be. For example, 
if the moss is removed and does not regrow quite as fast, then water absorbency of the upland ecosystems will be much reduced over time. This could result in less freshwater availability in the future, particularly further down-stream for communities at lower altitude. Thank you for reading this,

Katherine S Beaver

Firstly, sphagnum moss is protected 
under Peruvian state regulations. This 
means that to harvest it, you must 
have a management plan approved 
by SENFOR (Forest and Wild Fauna 
Service), a state institution that monitors 

fauna in Peru.

Inka Moss currently works with 15 
communities. Before each community 
starts harvesting, their individual 

area needs to be approved. This plan 
details the amount of moss that can be 

given period of time, which is decided 
based on the amount of time that the 
moss will require to naturally grow back 
to the correct length. 

Once the plan is approved and the 
harvesting starts, periodic reports are 
sent to SERFOR detailing the moss  
that is being harvested from the area  
to ensure that the approved amount 
is not exceeded.

Inka Moss also provides training 
to communities to emphasise the 
importance of respecting the natural 
growth cycle of the moss to ensure 

harvesting areas are preserved.

As Inka Moss’ Internal Consultant, 
Juanjo Ladines Moya explains: “All 
communities in our supply chain are 

moss harvesting and they watch over 
their harvesting areas. This mentality of 
preservation and care for the moss has 

come to the point where we have found 
communities that we have never visited 

of moss harvesting, and are therefore 
actively protecting their moss.”

I hope this answers some of your 
concerns, which we fully understand. 
We must also consider that there are 
very few ways for people living in the 
remote Andean Highlands to make a 
living. The moss is harvested in those 
months when they are not able to 
earn money from growing and selling 
potatoes in a very competitive local 
market. Inka Moss are working hard  
to ensure that their communities’  
short-term needs for survival are 
balanced with longer term plans for 
preserving this precious wild plant  
for future generations. 

We received an interesting response from members following our 
article on Inka Moss. These enquiries highlight environmental issues, 
which we know are of great importance to our members. For this 
reason, we wanted to share with you one of these letters and our 
response, which details Inka Moss’ sustainable collection plan for 
replenishing the moss to ensure it remains for generations to come.
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• Quinoa  
Unlike wheat or rice, quinoa is a complete protein – containing all eight of the 
essential amino acids. It has been recognised by the United Nations as a 

magnesium and iron.  

• Canihua  
The latest ‘superfood’ from the Andes, Carihua is actually a precious ancient 
“super grain”, closely related to the highly sought after quinoa. It shares a 

 

• Chia  
Chia seeds are the tiny black seeds from the Salvia hispanica plant, a member of 
the mint family, which comes from Central and South America. For such a small 
seed, chia seeds contain some important nutrients. 

• Maca  
Maca is a cruciferous vegetable that is native to Peru, and is related to broccoli, 

similar to a cross between a parsnip and a radish with green leaf tops. It is usually 
consumed as a ground powder and its taste is quite earthy and nutty. 

• Goldenberries  
Goldenberries, also known as Physalis Peruviana, is a South American fruit that 
is highly concentrated with nutrients and bioactive compounds. In Colombia, the 
delicious goldenberry is an important international export and prominent local food. 

• Lucuma  

and are often used to add to sweeten desserts. 

• Yacon  
Yacon is a sweet, root-like vegetable that originates and predominates throughout 

of yacon are said to include its ability to regulate blood sugar levels, lower ‘bad’ 
cholesterol, help with weight loss, lower blood pressure, improve the health of 
the liver, prevent certain types of cancer, boost digestive health, and strengthen 
the immune system. 

• Camu camu  
 

Brazil, Colombia, and Venezuela, where its fruits and leaves are used for medicinal 
purposes. Its fruits are about the same size as a lemon, but light orange in colour 
and full of vitamin C. 

• Mesquite  
Super mesquite is a natural energiser that can be eaten by children, athletes and 

harmful bacteria. 

• Aguaje  
Aguaje has a high vitamin C content, and is used to make juice, jam, ice cream 
and a fermented wine. An oil high in vitamin A is extracted from the pulp and is 

buds are eaten as a vegetable and the sap can be drank fresh or fermented. 

VILLA ANDINA 
PRODUCTS

PERUVIAN NATIVE 
SUPERFOODS 
GO GLOBAL
Villa Andina was founded in 
2007 to develop markets for 
Peru’s natural products,  
through associations with 
farming communities in the 
Peruvian Andes. The goal – to 
“develop top quality, organic, 
natural health food products, 
which make a real contribution 
to improvement in the  
human diet”. 

By creating a business model to work 
with a wide variety of raw materials native 
to Peru, Villa Andina are able to improve 
living conditions in some of the poorest 
rural communities. Today, more than 800 
smallholder farmers and their families are 

Villa Andina began by selling small volumes 
of goldenberries to the international market. 
When the product received a positive 

response, they were encouraged to expand 
to Cajamarca, the poorest province in the 
northern Andes of Peru. Being closer to 
the crop cultivation and harvesting, and 
directly involved with the local producers, 
they became aware of other potential crops 
such as quinoa, cacao, yacon, maca; and 

include these organic products. They are  
now the largest trader of superfoods in  
Peru, currently selling to 38 countries in  

a business model with socially responsible 
guidelines. They are committed to 
respecting Fairtrade prices and focus 
on the quality of their products. For this 
reason they insist that their farmers have 

believe that good crop management 
rewards farmers with improvements in 
their living conditions. Therefore, they 
invest in having their products backed 

organic agronomic management and 

throughout the production chain. They also 
provide the producers with free technical 
assistance, monthly training programs, 

In 2017, Villa Andina approached Shared 
Interest for an Export Credit and Stock 
Facility so they could pay their farmers 
on time for the harvest and improve their 
stock levels. The following year, sales 
reached $16.2m – a 99% growth rate 
since 2012.

Our Regional Manager for Latin America, 
Paul Sablich, said: “Working with Villa 
Andina will strengthen our production 

 
our knowledge in the Fairtrade market.”
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While we are aware that many of you still 
prefer paper communication, we are 
conscious of the environmental and 

For this reason, we encourage people to 
manage their Share Account online if they 
can. As a result, over a third of members 
are registered to use our online portal, 
‘Our Shared Interest.’

By signing up, you can view your latest 
and previous statements, change 
selected personal details, as well as 
topping up your investment and making 
withdrawals. For security purposes, all 
online withdrawals are made into your 
nominated bank account. If your Share

Account has more than one signatory, 
any transactional requests need to 
be approved by all parties before 
being actioned.

Instead of receiving your quarterly 
statement and newsletter in the post, you 
will receive an email from us with a link 
through to the portal, where everything 
will be available to view online.

Our membership team can register you 
for this online service over the telephone. 
Please call us on 0191 233 9102 and we 
will take you through some security 
questions before getting you started.

Alternatively, you can send us an email at  
membership@shared-interest.com with 
your contact number and the best time to 
get in touch and we will give you a call.

Of course, you can opt to take online 
access and continue to receive your 
mailing by post. Please specify you 
wish to do this when signing up.

MANAGING YOUR SHARE 
ACCOUNT ONLINE

I feel fortunate to be sitting on Council during the current 
Strategic Review. I have experienced the process several 
times as a member since I joined the Society in 1996 and it 
is interesting to see things from a different perspective.

What interests me most, as Council member and consumer, is 

Sainsbury’s announced it would start selling its own-brand tea  
under a new “Fairly Traded” label early this year, I did start to 
question what this means for Fairtrade as such, and for the close 
co-operation that has developed over the years between Fairtrade 
and the Society due to shared values.

at this year’s AGM. Within the groups involved, it seemed people 
were most familiar with Fairtrade, Rainforest Alliance, and UTZ. 

ethical labels, it makes me wonder if there is a great deal of 
confusion amongst consumers here in the UK and if so how that 
could be addressed so that those customers wanting to make 
ethical choices, feel reassured.

From a personal perspective, when buying household goods I  

people at grassroots level and, as a consumer, this is what I want 
to achieve. I would like to have that very same transparency from 
other certifying processes. Of course, there may be a slight 

 
the labels in question follow similar principles to Fairtrade and  

Katarina Diss, Council Member

STRATEGIC 
REVIEW
We are currently working on a new 
Strategic Review, which will form our 
direction for the next five years. 

Our previous Strategic Review took place 
in 2014, when we pledged to keep members  
at our heart with the following achievements:

A portal to view and update your Share 
Account online

An online application process with the 
facility to open a Share Account using 
a debit card

A new, more informative and 
easy-to-use website

Annual member meetings across the UK 
(details from this year are on page 3)

investors under the age of 16

Detailed impact case studies to show how 
your investment is changing lives

We also promised to widen and deepen our 
impact, and this saw us make the following 
changes to improve the customer experience:

Customers now have an Account 
Manager in their region

Our new lending database system is 
underway to give greater visibility on 
accounts and improve customer service

support with our lending, and the regions 
in which our lending is available

We extended our lending to FLO 
traders enabling us to reach even  
more producers

Our forthcoming review will build on this 
progress. Some of the key themes emerging 
from recent consultations include; how we 
will manage the challenges brought about by 
climate change; potential expansion into new 
markets such as Asia; the issues surrounding 
governance – particularly in East African 
co-operatives; the potential of lending to 

members to invest in US dollars and Euro’s  
and providing technical assistance through 
 our Foundation.

We will provide a more detailed overview of 
the Strategic Review in a future issue of QR.

Transparency has always been 
important to Shared Interest. 

On 25 May 2018, a new European 
Union (EU) data protection law – 
the General Data Protection 

GDPR gives individuals more 
control over how their data is used 
and ensures that you know what 
companies do with your data and 
how they protect it. 

We have therefore taken the 
opportunity to review our Privacy 
Statement to ensure it is as fair and 
transparent as possible. You can 
read the updated statement on 
our website or ask our membership 
team to post you a copy.

For further information call us  
on 0191 233 9102 or email 
info@shared-interest.com  
or visit our website  
www.shared-interest.com 

WE HAVE UPDATED OUR  
PRIVACY STATEMENT

COUNCIL COMMENT
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Quarterly Return is the newsletter of Shared Interest Society. Shared Interest Society 
Ltd is a fair trade lending organisation which is a member of Co-operatives UK.  
It uses the pooled investments of its members in the UK to make real and lasting  
improvements to people’s lives in the developing world.

Shared Interest Society Ltd is registered with the Registrar of Mutual Societies,  
number 27093R. The Directors decide on what the interest rate payable to  
members will be. The interest rate since 1 October 2017 has been 0%.

CONTACT US

Shared Interest Society Ltd
Pearl Assurance House
7 New Bridge Street West
Newcastle upon Tyne
NE1 8AQ
United Kingdom

0191 233 9100 
membership@shared-interest.com
www.shared-interest.com

@SharedInterest




